What do we mean bU Attention is a consumer looking at or listening to an ad at the time they were exposed to it. A typical base measure
attention in advertising? for attention is time, and attention measures can be used in different media contexts such as video or audio
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Readily available as part of general ® °

campaign solutions™

Uses human response data as an input O ®

Can be used in real-time O O O

Mainly used pre/post campaign O

Allows for heatmapping of content O

Mainly used for campaign creatives O

*The number of check marks in these columns give further information about each method, including use cases. However, they do not represent a way of ranking the methods . b \V4
Bespoke panel studies refer to ‘active’ panels where panelists are recruited for a specific campaign, typically to assess its creative. ‘Passive panel studies’ are a separate method,

and consist of permanent panels that gather attention data over the long-term without a specific campaign or creative focus .



