UK digital advertising
spend drops -5%
in H1 2020

» Between January and June
2020, revenue for digital
advertising was down -5%
compared to H1 2019,
totalling £7.06bn.

« Search revenue was £3.7bn,
down -3.7%

» Display remained stable, up
+0.3%, driven by an increase
in video spend

 Classified saw figures drop
-32.6% to £485m

£7.06bn

-5% YoY
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Mobile spend stable,
but non-mobile drops -9%
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Video spend increases +5.7%
compared to H1 2019 Search
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Digital share increases to 68% of all media in H1 2020

Press 5%

TV 17%

H1 2020

Digital 68% Total Market Direct Mail 4%
£10.33bn Cinema 0.5%

Out of home 3%

Digital includes broadcast VOD and digital news / magazine brands

Digital news / magazine brands have been removed from Press

TV includes spot advertising, sponsorships and other (such as product placement) with broadcaster VOD removed
Source: IAB / PwC Digital Adspend Study H1 2020 & WARC
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