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£3.30bn, +15% YoY
Search
DiSp|Og* £1.33bn, +9% YoY
(non-video)

£726m, +0O% YoY

fi4im, +0O% YoY

*includes banners, non-video native, sponsored content and display other.

rch lay
Over the last 10 Total display spend
years, search is £2.3 billion, up
has more than 20% YoY, largely
tripled, from £958 driven by a further
million in H1 2008, increase in video
to £3.3 billion spend

Video

Spend on video
continues to rise,
with the majority
of this spend going
on smartphones -
representative of
current device
habits

Methodology: Market modelling conducted by PwC. The IAB have been measuring the digital

advertising market since 1997. For more info visit iabuk.com/adspend.



