15% of the global population’ have a disability - that’s an estimated 1 billion people.
Unlock the power of inclusive advertising and connect your business with new,

valuable audiences through discovery.

Representation affects so many people’s lives,
on all different levels. It’s more than just an ad,
representation means so much to so many people.

Clara Holmes, Content Creator, @rollinfunky

WE BELIEVE Research with YouGov revealed insights that can help
THAT TO LEARN, businesses better understand disabled audiences and
WE MUST LISTEN. improve inclusivity within advertising for all.

Source: 1. World Health Organization, Disability and health, November 2021. https://www.who.int/en/news-room/fact-sheets/detail/disability-and-health




AMONG DISABLED AUDIENCES FROM THE EMEA REGION, WE FOUND:

Fewer than 1in 4 feel
fully represented in
online advertising
and content.

37% say that they
regularly see online
ads referencing
stereotypical

representations
of disability.

42% prefer to buy
from brands that
promote diversity
and inclusion in their
online advertising.

Inclusion shouldn’t be something that serves as a
box ticking exercise. Acknowledging that there is

a wealth of diverse experiences out there and that
people from different identities deserve to see

content that was created with them in mind.

Jameisha Prescod, Content Creator, @youlookokaytome

41% agree that
they prefer to buy
from brands who
work with a diverse

1in 3 believe brands range of creators.

have the biggest role
to play in influencing
inclusivity and
representation online.

Contact your Meta for Business representative to learn
how to unlock the power of inclusive advertising and find
out more about how diversity unlocks discovery.
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40% said they think
new technologies will
lead to advertising
being more inclusive.

N Meta



