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LARGEST ADVERTISER AD SPEND INCREASES QoQ, BY CATEGORY"

Law, Government & Politics advertising saw the largest increase over last quarter but also saw a precipitous
drop after the US November presidential election. Society and News advertiser categories rounded out the
top 3 largest increases quarter-over-quarter.
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SMALLEST ADVERTISER AD SPEND INCREASES QoQ, BY CATEGORY"

Real Estate and Education saw the smallest increases while Sports advertiser spending declined over last
quarter.
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PubMatic’s data analytics team analyzes over 1 trillion advertising bids per day, Research Contact: Press Contact:
utilizing thc'a company’s best-'m-class analytics capabilities. This snapshot is based SUSAN WU BROADSHEET COMMUNICATIONS
on PubMatic-sourced operational data. . . . .
Senior Director, Marketing Research pubmaticteam@broadsheetcomms.com
*Advertiser category definitions are aligned to IAB's content taxonomy categories susan.wu@pubmatic.com
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